
HOW COVID-19 HAS
CHANGED SHOPPING

BEHAVIOUR

FashionTech  i s  an  indust ry  o rgan izat ion  that  de l i vers  news ,
educat ion ,  and  events  that  ana lyze  the  impact  of  techno logy

on  the  fash ion ,  re ta i l ,  and  beauty  indust r ies .  F ind  out
more  and  te l l  us  what  mat te rs  to  you  by  v is i t ing  us  a t

www.fash iontech.ca

COVID-19  has  fundamenta l l y  changed  the  way  consumers
approach  shopp ing .  Wi th  a  d ig i ta l  f i rs t  mindset  and

t ransact ions  increas ing ly  p rocessed  th rough  mobi le  dev ices ,
re ta i le rs  must  have  a  s t rong  omnichanne l  s t ra tegy  in  p lace

to  respond to  the  needs  of  the  COVID-19  shopper .

70% 54%
OF DIGITAL TRAFFIC OF DIGITAL ORDERS

CAME FROM A MOBILE  DEVICE IN  Q2
2020

+71%
Q2 2020 SAW A 71%
INCREASE IN  SAME-
S ITE  D IGITAL SALES
WITH S ITES SEEING
BLACK FRIDAY-L IKE
TRAFFIC  IN  APRIL  AND
MAY

47%
OF GLOBAL
SHOPPERS ARE MORE
INTERESTED IN
SHOPPING ONLINE
FOR HOLIDAY
PURCHASES
COMPARED TO LAST
YEAR

BOPIS  (BUY ONLINE
PICKUP IN  STORE)
GREW REVENUE
FOR RETAILERS BY
27% IN  Q1  2020

27%

Source:  Sa lesforce  Research  Ser ies


